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WomenlnAutomotive.com
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SEND 1N YOUR QUESTIONS

= [f you have %@%%é@%
please submit them usi

oresentation,
Questions” feature

e File Wiew Help
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U Audio Mode: " UU > . Mic g Speakers

1 * Questions will b

wamnar NOW
ebinar 1D: TTE-83455



DEALERON EVEALEROINVEDD)

WEBSITES+SEO+SEM

PRIZE ALERT

After the presentation, be the first to answer
the giveaway question correctly to win this awesome prize!
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NFTER THE SHOW

After the webi
and let us know w
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“They” won't let
“They” are all old

m a ohe man/woman show.
have to chase people all day.
do everyone’s jobs or they don't

i
i
i

get done.

me. It's not allowed.
school. They don't get it.

| tried that already but no one followed through.

ZM®T
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1. Identify your road block.
Find a Solution.
it within 7 days.

“We're going to resolve every conflict
in the company right now.”
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“How do the year end numbers look?”




DEALERON #VERLERONVEDDY

WEBSITES+SEO+SEM
¢ By
o L) 7

@DealerOn

NP @ElianaRaggio
@signontheline




DEALERON

WEBSITES+SEO+SEM

FVEALERONWERDY

Personalized means you
didn’t send a template that YOU
did NOT write without customizing
1

@DealerOn

NP @ElianaRaggio
@signontheline

w many “Leads” never engag
attempts?

ZIN

What percentag
initial “Lead”

How many tim
past 7 days?
How many times did you follow up past 11 days wi
personalized response?
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“Hold on, this customer requires a special red carpet treatment!”
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| JENnifer BRIGgs

namvidual

JEnnifer,
| just wanted to touch base with you and see if you have any more questions?

| also wanted to let you know that here at Pretend Motorcars we go out of our way to ensure you have one of
the best automotive dealership experiences.

Please let me know if there is anything that | can do to make your vehicle selection process any easier.

Sincerely,

's

ustomer Dashboard

JEnnifer Briggs
(Individual)

H: (989) 672-9945
jbriggs@zmotauto.com

Click to add customer note
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“Our Customer Support has everything but the human touch.”
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t with a

% of sales go to

* Research shows that 35-50
s first.

the dealer that respond

=

* Internet shoppers who receive a response within 10
minutes, are 3X's more likely to visit the dealership.

@DealerOn m
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Our “Leads” are “Round Robin”
| only see it if | am staring at the screen.
We were closed/It was my day off.

break/saving a puppy.
Seriously.

@DealerOn
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Hello Susan,

| just received your email. Unfortunately, your request came in after our normal
business hours. | saw it come through so | wanted to send a quick email from home
to let you know that we will contact you as soon as we are back at the dealership. 'm

the Customer Service Director here at ABC Motors and my team and | handle all of
the requests for information in the internet department.

What time is best ‘%@E us to reach out to g@@ %@ cover any questions you have? Do you
prefer comm
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Source - Millward Brown/Google

*  25% of all new shoppers spend one hour or more watching vi
researching cars.
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. 27% Knew The Body Style but NC

w Specific Vehicle but Knew The Specific Class

Vehicle but Knew The Features.
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Bobbie,

First of all, great choice! It’s obvious you have done your research. T{is 2013 Laredo begn an extremely popular vehicle which is why | want to go out
onto the lot and actually put my hands on it.

Transmission: Continuously Varnable Transaxie |l MSRP $27,155
Radio: 430N, Quick Crder Package 24G High | Discount $257
Altitude Edition, Park\View Rear Back-Up Camera, | 3
2.0L 4 gyls, FWD, Bright White Clear C. Internet Price
stock # 16055, new, Safety equipment includes: ' $26.898

ABS. Traction control. Curtain airbags, Passenger

Airbag, Front fog/driving lights...Other fe... view

:  details

There is nothing worse than finding a great deal on the exact vehicle you want and then finding out it isn’t available. Unfortunately, the information
you sent in didn't come through with any particular questions. While | am out there do you have any other questions about options or condition

that | can check on for you?
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In reference to your questions on pricing there are a few factors that go into giving you an accurate price
quote that is specific to you. Beginning with your zip code, county and if you will be paying cash or
financing. Those are just a few items that make a difference in terms of pricing. | have found that a
quick ten-minute phone call allows us to make sure we have everything we need to give you an accurate
number along with answering any questions you have as a result. That is always faster for my customers
than the back and forth that comes with emailing.

What is the best time to contact you so | can get you the information you requested?
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THERE IS NO INFORMATION, WHAT DO | DO WITH THAT?

» ZM@®T
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What is the price of

the vehicle?

» ZM@®T
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Email auto response
2/25/16 Subject: Thank You for Your Inquiry

8:54p Read 4 trackable times. First after 29 minute.
By: System

2/25/16 Lead received
ADF 3854p By: System

| am interested in this vehicle. The listed price is $3000 more than what | a
m willing to pay. Are you able to meet my price point?

Wait, | Have a Question
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That Was Easy, What About This One?

| have test driven this vehicle already (so | do NOT need
to come in) and am looking to buy in the next two

weeks. | am researching all dealerships in the state and
| will work with the dealership who gives me the best

offer out the door. | would like an out the door price on
this model, availability on your lot (waiting time if you

don’t have it) and | also want to know how far

over/under invoice you are quoting me. That way | can

compare offers accurately. Please list any dealer fees
out for me.
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* The Today Business is NOT a Thing

Wheel Approach

“What if we don’t change at all ...
and something magical just happens?”
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Source - Cox Automotive Car Buyer Journey 2017

TIME SPENT GETTING A VEHICLE

14:48 +
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REASONS FOR NOT PURCHASING
FROM FIRST DEALERSHIP VISITED

ALL BUYERS NEW

Like to shop around

Didn't have the vehicle | wanted

Not ready to make a decision

Not able to come to a deal

After test drive didn't like the vehicle

Poor sales experience
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dset Alert - You have a personal assistant
you never traine

@DealerOn
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Tricks

)

Make it M s

m Here Until 2:00. When Can You Com
nclude Sale Words/Info in Subject Line
* Add a Header Image to the Top

More ?%m Vehicle Imag

@DealerOn

NP @ElianaRaggio
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12:47 AM

Inbox

Joss & Main

Envelope, please! This furniture, decor, and...

Online-Only Spring Savings! Encore Leather

Pinterest
10 senously funny things to make you laugh

noreply@westernunionsp...
Copy of your Western Union® Money Transf

Linkedin

Bobbie: YP, ATAT, and Liberty Mutual are loo...
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Subject Line — Are You

Subject Line - I Will Not Give Up on Us Hello Mary,
Hello Sarah,

| keep calling but no one answers. | send emails and yet no one replies. It’'s a little bit Still Interested?
lonely over here in Customer Service land. | thought | should mention it again though :
(incase all my other emails live in a spam box somewhere) that under our Customer Bobbie Herron
Service Policy, | am required to try and follow up with you until | hear back from you.

That’s because we really pride ourselves on the customer experience within our

dealership. Subject Line — Is It Me

You may not know this but vehicle shoppers (on average) spend up to 180 days Hello Jason,

researching and making a decision before buying a new vehicle. Most dealerships

stop trying to reach out after only a week or so. That's great for the customer if they It has been a few months since you initially requested vehicle information on line
are no longer looking for a vehicle but what about the people who are and just haven't from us. There are completely different vehicles and pricing options available
had a chance to respond because they aren't ready yet. Do me a small favor and just then when you originally emailed me and the pre-owned vehicle market has

let me know what you would like my next steps to be so | am not being bothersome changed. That means if you have a trade in the value could be increasing our

withiemy 10!l o/l Rt SIS decreasing while you're researching vehicles. Let’s talk about your options.

Are you still researching or have you already purchased? _ _ _ , _ :
What is stopping you from talking to me and letting me assist you in your

Bobbie Herron shopping process?

Bobbie Herron

\ 4



DEALERON

WEBSITES+SEO+SEM

FVEALERONWERBY

Subject Line - It's Worth the Read

Hello Susan,

| am sure you have multiple dealerships reaching out to you right now and
I’'m showing up as just another dealership trying to get your attention. | have
unsuccessfully attempted to contact you by phone and email over the last
few days. Here’s the thing though, it may seem like you get the same items
accomplished regardless of what dealership you go to but | can tell you that
in a world full of dealerships on every corner, that is not true. We really
pride ourselves on the experience we offer. Don’t take my word for it just
take a look at what our customers have to say and check out the customer
reviews on our website. (Add Link Here)

Give us a chance to show you that the car buying process doesn’t have to
be awful. Are you considering any other vehicles?

Bobbie Herron

\ 4

Subject Line - Why Can’t We Be Friends

Hello Mike,

I've left you quite a few messages and I’'m beginning to feel guilty about it. Typically, when
| haven’t heard back from someone it means they are either really busy or aren’t
interested. My guess is that I'm not hearing from you because of one of three
possibilities:

1.

There’s no way your calling me back after how many times | have tried to call you and
sent emails (Cut me some slack. Competition is everywhere in car sales. | wanted you
to know | want to earn your business.)

You are actually planning on getting back to me very shortly because you find my
persistence enchanting rather than irritating. (In case you’re curious, this is what | am
voting for.)

You've already purchased a vehicle and are just deleting my emails as you see them
because you think it’s just a computer sending them. (I am real. | swear.)

Well, what are our thoughts?

Bobbie Herron
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* This Power Point Presentation [ | risked n

Wy street cred for you. Utilize it.)

* The Handouts We Have Attached To This Presentation for You.

N

FB Groups Including - Elise Kepharts EKX and The “Trib

AR

g Sales, Dealer Refresh

sz@ s a Z oy - éfw%
On, Digital Dealer etc.

@DealerOn

NP @ElianaRaggio
@signontheline
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d Create a Real Plan
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0&A: ASK OUR EXPERT
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Bz,

Director of Dealer Performance
Automotive Consultant/Trainer /M

Y a@ ggg

Bherron @ ZMOTA
989.671.9945
osignontheline
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NFTER THE SHOW

After the webinar, please fill out our short survey
and let us know what YOU thought of today’s presentation!
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Director of &
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CRECK OUT OUR NEXT WEBINAR
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