#FVEALERONWERBY

DEALERON

WEBSITES+SEO+SEM

BRZ PP PP PRz PPz PPz PPz PPriiZ PPrZ PPz PPrrlZ) PPerriZ)

BRZ PP PPz PPz PPz PRz PPz Pz PPz PPz PPz PPz PPrlZ PPz PPrlZ)

PRZ PP PP PP BPrlZ)

BRRZ PPRZ PPRZ PPz PPz PPz PPz PPz PPz PPrrZ PPz PPz

@,
\ %@
W

A
8

‘o

N\
???/w?%ﬂ?

BRZ PPZ PPZ PPz PPz Pz PPz PPrriZ PPriZ) PPriZ) PPrlZ) PPriZ) PPriZ) PPriZ) PPl PPl PPl PPrriZ) PPz PPz PPz BPrriZ) PPz PPz PPz PPz PPz PPz PPz PPz BPriiZ BPraiZ PPz PPz PPz PPtz PPz PPz PPz PPz PPz PPz PPz ez



DEALERON EVEALERINVEDD)

WEBSITES+SEO+SEM

"DrivingSales Top Rated Websi vider, 20
v Only provider to %a% won the last 7Y

(;\) Sl\

Fastest -
Growing < ) ADWORDS

Private CERTIFIED
Companies PARTNER

@) Dstaium

@ DEALER SATISFACTION
D&%ler

(() WEBSI/TE//pI&(;p

WARDS

Winners than all others combi

website customers have an average documented
é% increase of 250%



DEALERODN FVEALERONWEDDY

WEBSITES+SEO+SEM

@DealerOn
, @ElianaRaggio ROADSTER

@Rudi_Thun



DEALERON EVEALERONWEDDY

WEBSITES+SEO+SEM

SEND 1N YOUR QUESTIONS

= [If you have questions during the presentation,

= B

R e please submit them using the “Questions” feature

‘:Ej (=] Sudio

— @ Use Telephon®

@ Audio e \ Use Mic & Speakers

= A link to the recorded webinar wi
within 24 hours and wi

ill also b
DealerOn.com/webinar as an
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After the presentation, be the first to answer
the giveaway guestion correctly to win this awesome prize!
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AFTER TRE SHOW

After the webinar, please fill out our short survey
and let us know what YOU thought of today's presentation!
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That's how many people were satistied with the car buying
process according to a Cox Automotive survey in 2015.

ediation?

d disruption or disintern
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|0X VDP ENGAGEMENT

BUILD DEALS IN MINUTES
SET YOUR SALES ON FIRE
10X SALES CONVERSION

b DAYS FASTER
INCREASE Fal BY §500+

SELL FASTER, SAVE TIME

ROADSTER
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SUPER LEADS

DEAL SRARING;

Deal Sharing
Payments and Product info pushed dig
customers & finalized online.

@DealerOn

NP @ElianaRaggio
@Rudi_Thun
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‘FL'@ ure &: Car buying may move online more

Percentage of purchases online

100%

0
2000 O1 02 03 04 05 06 07 08 09 10 11

Sources: Forrester; Bain & Company
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rapidly than many other consumer categories

19 20 21 22 23 24 25 26 27 28 29 30

Music
Videos & DVDs

Consumer
electronics

Office products

Cars (aggressive)

Housewares
Large opp|ionces

Cars (middle)

Cars
(conservative)
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3 % 7 out of 10

start online

more likely to choose you

71% Information about the deal

‘, want digital
51% Structure the deal online N y @ tools in-store

43% Understand financing

ROADSTER

, Cox Automotive Future of Digital Retail Study
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‘Fbﬁwlf@ 2 : Nearly half of buying experiences begin online, and then move back and forth, offline and

online, as customers gather information to make their purchasing decisions

Bain Consumer Survey

Channels visited during buying experience

P*1 TP 2 TP 4

\ )

D, ' '

*TP=Touchpoint Offline M Online B Purchase ROADSTER

23%
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172% || 78 3%

Increase in customer buy of buyers who of consumers

%%ngac ion with “somewhat” or “very %@%g@gé ! with @%@s% initiated their
%@% a% the comfortab ith P&l were satisfied witl car purchase
online deal-making nei %ch@g% VS. online.
activities g%gh as
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2018 TOYOTA CAMRY STYLES

N
N

6 styles available

SE XLE

203-hp 2.5L 4 Cylinder 203-hp 2.5L 4 Cylinder 203-hp 2.5L 4 Cylinder
8-speed Shiftable Automatic 8-speed Shiftable Automatic 8-speed Shiftable Automatic
Front-Wheel Drive Front-Wheel Drive Front-Wheel Drive

Starting $24,895 Starting $26,095 Starting $29,345

Build Your Own > Build Your Own > Build Your Own >

EPA Estimated MPG EPA Estimated MPG EPA Estimated MPG

28/ 39 / 32 28 / 39 / 32 28/ 59./ 32

City Hwy Avg City Hwy Avg City Hwy Avg

Includes select L features, plus: Includes select LE features, plus: Includes select LE features, plus:

ROADSTER
\ 4
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YOUR 2018 TOYOTA CAMRY

Enter your contact info and we’ll email or text you details about this vehicle.
You can complete the entire transaction from the comfort of your home with
our express buying service.

Thank you for choosing Toyota Demo. Here is a link to the Toyota
Camry deal that | put together for you. Don't hesitate to reach out
if you have any questions.
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ROADSTER ADMIN

Back to Storefront Michelle De... v

DASHBOARD ORDERS LEADS INBOX TRADE-INS MCES RATINGS AGENTS REPORTS SETTINGS SUPPORT

Express In-Store Order #50218 e
Customer Edit ol

39Y% mj
amit testtest
amit+438389@roadster.com () First Deal ~) Trade In — Credit
9255802394
Los Angeles, CA 90068 Deal accepted: Inspec'ted Short‘ form: Theft Deterrent None selected
Cash Appraisal $3,760 pending

Payoff: $5,000 License: pending

Apply to Insurance:

purchase: pending

$-1,240

- Service Plan — Accessory

Vehicle Edit

Tacoma Double Cab TRD
Sport

ROADSTER
\ 4



FVEALERONWERDY

DEALERON

WEBSITES+SEO+SEM

TN
Sk

WS
&
AN

N & %@%
N\ A

S
S

Q™
AN

ROADSTER

j

—

>
S Raven RoveRNw

@DealerOn
@Rudi_Thun

NP @ElianaRaggio



DEALERON EVEALERONWEDDY

WEBSITES+SEO+SEM

”’%%%’”
R

q . .

7%

e

NPS score > Apple, Amazon & 30% of dealer website visitors Both sales agents & customers 15% of Roadster leads Current partners are
USAA who are in the mid 70s/. use Express Storefront when see significant time savings close’, 3x the close rate of maintaining F&I while
Average dealer NPS: 48 promoted; 17% with little when the platform is utilized an Internet lead. increasing efficiencies and
to no promotion. end-to-end. close rates.

More qualified customers
who have started to desk

Exponential revenue
growth potential through
increased close rate

Mark Miller Subaru saw a 40%

contract penetration rate for

Dealers bonuses tied to

high CSI, Marketing

Efficiency savings estimated

: - at $4,800 per month,

their own deal. Ability to . PRSI
. online sales vs. 45% for in-

store sales.

even at current sales

opportunities from
Express car buying

re-engage all customers with

& market expansion

. ) volumes
interactive deal sheets.

@DealerOn
@ElianaRaggio ROADSTER

@Rudi_Thun
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A&
You've got to start with the

customer experience and

work back toward the technology.”

—Steve Jobs

@DealerOn
@ElianaRaggio ROADSTER

@Rudi_Thun



FVEALERONWERDY

DEALERON

WEBSITES+SEO+SEM

ROADSTER

@DealerOn
NP @ElianaRaggio

@Rudi_Thun



#VEALERONWERBY

WEBSITES+SEO+SEM

DEALERON

A

[ 3

PO AGNY

?&

A

2
z

= A z
@

/7
&/

2
% %

AN

\
@
/ éw«#

7 g
T 2
Gazziz [

¢

:

1%
2
%
ZA7,

SN

D
O
\

QW
AT

SN

)
N
N

N
AT

W r/////,,@ﬂe
QA
/0((
O

\)
AN

L

W
8,
TR

A
\

N

)
?ﬂ?&gﬂzr

ROADSTER



#VERALERONVERDY

DEALERON

WEBSITES+SEO+SEM

ROADSTER

10

@DealerOn
@Rudi_Thun

N)  @ElianaRagg



N D
”ﬂ%ff/ N
NN
AN

#VEALERONWERBY

S\

) ,WA
A\

Q
AN

TN

A %
W%ﬂfﬁr

AR
?vrﬂéﬂyﬂzr

DEALERON

WEBSITES+SEO+SEM

/mﬁ.,
NN %,%w

Y

4, \,
AN

ROADSTER



DEALERON

WEBSITES+SEO+SEM

ROADSTER

@DealerOn
NP @ElianaRaggio

@Rudi_Thun



FVEALERONWEDRD Y

DEALERON

WEBSITES+SEO+SEM

\|
N
-

W\
RO
./

7% Z@

ROADSTER

@DealerOn
@Rudi_Thun

NP @ElianaRaggio



DEALERODN EVEALERONWEDDY

WEBSITES+SEO+SEM

Z5z A2 2 2 Z 2

@DealerOn
, @ElianaRaggio ROADSTER

@Rudi_Thun



#VEALERONWERDY

//ar/a‘,/ S

W%yf@ﬂé

IR
g

M
&
\

O
Qinner

\
QOUNTIRRTR

DEALERON

WEBSITES+SEO+SEM

ROADSTER

@DealerOn
NP @Elianaraggio

@Rudi_Thun



DEALERON

WEBSITES+SEO+SEM

bBY

o=
P

\:u\\“\‘“\v‘
w

W

Camry Hybrid XLE
[oces meo] 2018 Camry Hybrid XLE

CASH il o @ Predawn Gray Mica
@ Biack Leather

$36,242 @

After $1.267 dealer discount

BASE MODEL

Packages and Options $4,364

Your Payment Options

+ Audio Package

+ Driver Assist Package

+ Power Tilt/Slide Moonroof

+ Adaptive Headlight

$1,800
$1,050
$845

$415

. : . ¢ + All-Weather Floor Liner Package
Se t the buying or leasing option that you are intereste
Frant-Wheel Drive Manufacturer Destination Charge $895

4-door Sedan $450.10
208-hp 2 5L 4 Cylin ybn P450.
208-h 5L 4 Cylinder Hytnd i . L e MSRP (STICKER PRICE) $37.509

Contmuously Variable

Safety. 5.0/5 Dealer Discount -$1,267

5 Yoars, 36,000 Mies

A 5 ovgm TOYOTA MARIN PRICE ‘;'
$583.75 36

Packages & Options () &
Finance
Sales Tax (8.125%) $2,067

Estimated Registration & Fees $621
54()‘“2 5 Service & Protection Plans $195

Pay Cash

+ Theft Deterrent $195

TOTAL PURCHASE PRICE $40,025

ROADSTER



DEALERUDN FVEALERONVEDD)

WEBSITES+SEO+SEM

POLL QUESTION

i

R

RMARARARAS
MRARAARARARARAAR



DEALERUN EVERLERONVEDDY

WEBSITES+SEO+SEM

@DealerOn
@ElianaRaggio ROADSTER

@Rudi_Thun



FVEALERONWERDY

ARERIRNWY

DEALERON

WEBSITES+SEO+SEM

ROADSTER

@DealerOn
NP @ElianaRaggio

@Rudi_Thun



DEALERODN EVEALERONWEDD)

WEBSITES+SEO+SEM

@DealerOn
@ElianaRaggio ROADSTER

@Rudi_Thun



FVEALERONWERDY

&o/fé

A / \

\
N

/ZZ

,//m \!
W TN

W\
AN %//

N
fﬂ/ NI

DEALERON

WEBSITES+SEO+SEM

ROADSTER

@DealerOn
@Rudi_Thun

NP @ElianaRaggio



DEALERON

WEBSITES+SEO+SEM

FVEALERONWERBY

= 90% of customers today will finish the
transaction in-store.

= Customers expect the same efficiency
in-store as they see online.

= There are many touchpeints throughout the
le to pick up where a

J

buying process. Being al
customer left off is key.

» [n-store Tools allow sales teams to take the
customer from start to finish.

With the right tools, your sales team can
establish a deeper, more trusted relationship
with their customers.

= The millennial employee expects technology
as much as your customers dol!

ROADSTER
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* Pro-active use with phone ups and internet leads, regardless of source

* Concierge focused: walks customers through the online process

= Personalizes every experience, one sales team handles all

" Roadster represents 1/3 of internet leads, and over 2/3 of sales

* 35% close rate for online orders; 3X the conversion of internet leads
" Expedited |

P

rocess in-store, paperwork done during test drive

“Some of the weakest sales people are becoming the
strongest because of this platform.”

-Manny Souza, Sales Manager ROADSTER
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ie pencil process on iPads.

* Uses Roadster to shows cars and starts th

= No sales managers involved (only occasionally).
» Shares interactive deal sheets with customers, in-store, online & with phone ups

* Document specialists confirm deals, but sales takes them all the way through

the process. No Fé&l.

= Uses Express Storefront to expedite the sales process, allowing each sales
person to handle more customers.

ROADSTER

Customers spend on average $500 more because they make it easy
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* Start developing your plan now

* Think holistically about the custom
journey

* Leverage and include your people each step

*Take action and start learning

ROADSTER
\ 4
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After the webinar, please fill out our short survey
and let us know what YOU thought of today's presentation!
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CRECK OUT OUR NEXT WEBINAR
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