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About DealerOn
DrivingSales Top Rated Website Provider, 2011 - 2017

Only provider to have won the last 7 Years In A Row!

2X Digital Dealer Website Excellence Award Winner 

DrivingSales Top Rated SEO Provider, 2017

3X AWA Winner 

Premier Google Partner

More Dataium Monthly ASI Winners than all others combined

DealerOn’s website customers have an average documented 
lead increase of 250%
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Say Hello To…

Kevin Doory
Director of Search & Social at DealerOn, Inc.

Kdoory@DealerOn.com
972-752-6189
@KevinDoory



 If you have questions during the presentation, 
please submit them using the “Questions” feature 

 Questions will be answered at the end of the webinar

 A link to the recorded webinar will be emailed to you 
within 24 hours and will also be posted on 
DealerOn.com/webinar as an On-Demand Webinar



After the presentation, be the first to answer 
the giveaway question correctly to win this awesome prize!



After the webinar, please fill out our short survey 
and let us know what YOU thought of today’s presentation!
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Tweet Much?

@Dealeron

@ElianaRaggio

#dealeronwebby

@KevinDoory
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OBJECTIVES

* Learn how to spot on-page optimization 
techniques that Google dislikes and could 
get your website penalized.

* Discover more effective SEO tactics and 
modern alternatives for your search 
strategy.

* Giveaway

* Question & Answer Session
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Some folks say, “ It takes too much time and effort to write articles for 
my website.”

Effective SEO requires you to regularly produce amazing content.

This can be difficult for time-strapped limited staffed dealerships.

Lack of time & resources often leads to rushing content creation.

Or worse, outsourcing it to non-English speaking producers.
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Solution:

Your content should be robust, well-written, accurate and engaging. 

There is no minimum or maximum ideal length; it just needs to be long 
enough to serve its purpose. 

Sometimes that may mean just a few hundred words, and other times, 
that may mean several thousand words.
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Have you ever seen a web page or an article that:

Repeats a particular keyword over and over 

Awkwardly forces a keyword phrase into a sentence in a way that doesn’t 
make sense 

Incorporates unnecessary title or  heading tags

Then you’ve probably seen an example of someone writing for bots 
rather than writing people.
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Solution:

Write for people, because they will be the ones buying your products or 
services.

Develop a habit of creating content that really matters to your targeted 
audience.

Use your main keyword sparingly and include highly relevant keywords 
to help search engine crawlers identify the value of your content.
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Keyword Stuffing was all the rage years ago because the process was easy

1) Research terms you want to rank for
Look for exact-match type keywords

2) Build content with a slight focus on that topic

3) Stuff content with keywords
Repeating the exact-match keywords / phrases frequently

4) Stuff meta tags with keywords
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Anchor text — the clickable text of a link — was a huge ranking factor. 

For example, if you wanted to rank for "Detroit dealership,” you would 
have tried to acquire as many links using Detroit dealership as the 
anchor text as you could.

Marketers predictably abused this tactic. 

So Google clamped down on it and dropped the ranking for websites 
with what they deemed to be unnatural amounts of keyword-rich anchor 
text backlinks.
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The anchor text distribution for a natural link profile will generally have a 
lot of variety. 

The majority of your anchor text will not be an exact match to the 
keyword topics you’re targeting unless they are part of your brand or 
domain name. 

This is OK because today, rather than anchor text, Google places more 
emphasis on:

Relevance of the linking website to your website
Authority of the linking website to your website
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Solution:

Don't put too much effort into controlling the specific anchor text that 
others use to link to your website.

It’s a waste of time + it can potentially harm your ranking if you go 
overboard and create an unnatural pattern. 

The majority of anchor text for most websites with a natural link profile 
will generally be for branded terms anyway.
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Dedicated Pages for Every 
Keyword Combination
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In old-school SEO practices, over-optimization was a must.

Acquiring a high ranking position required the creation of specific pages 
for every keyword variant. 

These days, you can’t stuff your site with multiple variations of targeted 
keywords to boost rankings
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Marketers would target all keywords individually to dominate search by 
every keyword variation.

You sacrifice usability but drive tons of traffic

This on-page SEO method was 100% legitimate several years ago but if 
you were to try this strategy today, you run the risk of receiving a 
manual action penalty.
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Solution:

To avoid a manual action penalty, don’t create separate pages for each 
particular keyword variant.

Create visually and structurally appealing landing pages for your 
products and services.

Post high-quality, SEO-optimized content in your blog.

Build & engage with a loyal following on social media platforms.
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Spammy Footers & Tags
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A footer is a must-have element for any website. 

It helps visitors navigate between multiple website sections and provides 
access to additional information such as contact info and a copyright 
license.
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This example demonstrates how useful an info-heavy footer can be:
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Quite user-unfriendly, right?

2 Google algorithm updates:

Panda targeted poor website structure

Penguin which flagged sites engaging in 
link and tag manipulation

Avoid spammy footers!
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Solution:

When you optimize a site, make sure it has a nice and clean footer.

One that features vital data like contact information, address, working 
hours, terms of use, copyright license, navigation buttons.
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Links are an essential part of SEO, so marketers predictably sought ways 
to maximize their link-building efforts using a variety of automated 
software programs. 

They blasted their links into:
guest books | blog comments | forums

Submitted their websites to bookmarking services and link directories 
and pushed poorly written articles by the thousands to every article 
directory they could find.
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Automated Link Building

Marketers over saturated the Google index with low-quality links.
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built this way violate Google’s webmaster guidelines.
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Solution:

Automating certain tasks to improve efficiency within your business, but 
link building is not one of them because the only kind of links that can be 
built this way violate Google’s webmaster guidelines.

There is simply no way to automate high-quality link building. 

It requires creating amazing content and developing relationships to 
earn links to it. 

There are no shortcuts!
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Paying for links has been a clear violation of Google’s webmaster 
guidelines for a long time

They can work to improve your ranking in the short term

But you will eventually get caught and penalized

So is it really even worth it?
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So Google catches one link buyer by identifying an unnatural pattern of 
inbound links 

Next they evaluate the outbound links of anyone linking to that buyer to 
identify more link sellers. 

In turn, that will uncover more link buyers, which again uncovers more 
link sellers.

See how fast it all goes South? So just DON’T buy links.
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Link & Article Directories
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Long ago link directories served as a way to categorize websites so that 
people could find what they were looking for. 

Thanks to the simplicity of creating them, marketers’ insatiable appetite 
for fast and easy links, and website owners’ hunt for additional revenue 
streams, link directories exploded in popularity.

Since they didn’t provide any real value to visitors, search engines began 
to ignore many of these link directories.

Link directories became a toxic wasteland of low-quality links that could 
actually get your website penalized.
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Article directories are even worse. They started as brilliant insight with a 
larger audience while earning links

This tactic was quickly abused. 

Marketers began using software to “rewrite” their articles and submit 
them to thousands of article directories at a time.

As with link directories, article directories — now bloated with low-
quality content — simply hit a point at which they provided no value to 
visitors.
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Solution:

Unless you can find the exception of high-quality, niche-specific link 
directories,

You should avoid link and article directories at all cost!
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SUGGESTED RESOURCES

* Moz Open Site Explorer – Check Link Profile
https://moz.com/researchtools/ose/

* SEMRush
https://www.semrush.com/blog/

* DealerOn Blog
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ACTION ITEMS

* Perform a technical SEO Audit of your website

* Review your title tags, meta tags, header tags

* Audit the content of your website along with your blog

* Develop a strategy to blog every week to develop authority

* Create a long term link-building plan
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Be the first to answer the giveaway question correctly 
to win this awesome prize!
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Today’s Expert

Kevin Doory
Director of Search & Social at DealerOn, Inc.

Kdoory@DealerOn.com
972-752-6189
@KevinDoory
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After the webinar, please fill out our short survey 
and let us know what YOU thought of today’s presentation!



Thursday, April 26      12pm EST / 9am PST

____________________________________________

The Audience-First Marketing 
Strategy you SHOULD be using 

____________________________________________

Aurko Chatterjee
Director of Digital Advertising at DealerOn


