
STOP LIVING ON A 
PRAYER WITH YOUR SEM

How To Turn Your Results Up To 11!
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The Beginning
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 Machines
 Automation
 Auto Pilot

ReachControlStakLogicinator

Cool Name
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Problem?
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Living On A Prayer?
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Inspection
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Question: 
How many 
keywords 
are in my ad 
groups?

Tip: Use a single keyword or “micro” strategy 
with only a few keywords per ad group.
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Question: 
How many 
mobile ads 
are you 
running?

Tip: Run campaigns with a split test 
rotation strategy.  At least 1 (2 is 

better) mobile and three desktop 
ads in each group.  Kill the low 

performing ads.
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Rainbow In The Dark?
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Rainbow In The Dark?

Question: Are we using ad extensions?

Tip: Your ads should ALWAYS include call, 
location, callout extensions and site links.
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Call Out Ext

Site Links

Call Extension

Looks Like This…
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Living 
After 
Midnight?
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In The Still Of The Night…
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Question: What is my ad schedule?

Tip: Track conversions based on time of day, 
day of week then allocate budget and manage 
bids accordingly.
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18”
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Micro Moments
In The Past Year Alone…

20% INCREASE
in mobile’s share 
of online sessions

18% DECREASE
In time spent per visit

29%
INCREASE
In mobile conversions
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Calling On You
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Formats your Ad messaging 
to all mobile device 
platforms & sizes.

Mobile Targeted Ads Call Only Ads
Ad format that targets mobile 
users.  Gives them a call only 

option.
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Wait…
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Bonus Extra Tip
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Don’t Be A JackAss!
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Monkey Business
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The Thing That Should Not Be
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Try New Things
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RLSA

Question: 
Are using 
RLSA and 
tracking 
results?

Tip: Set up 
RLSA and 

test at 
least 3 

Audiences.
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Jump
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Customer Match
Upload email addresses which are matched to signed-in 
Google users.  Build campaigns and ads targeting your 
audience.

Bonus: When using Customer Match, generate Similar 
Audiences to reach new customers on YouTube and Gmail.
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Hitting The Right Target?
Questions: 
• How are you targeting your customers?
• Geo Bid Modifiers Around Top Performing 

Zip Codes?
• Targeting Customers With Income Tier Bid 

Modifiers?

Tip: Target multiple radius and zip codes 
then use historical sales data to get 
surigical with your targeting.
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No Way…      WAY!!!



Shaun Raines I     DealerOn I       VP of Digital Marketing I     shaun@dealeron.com

No Bueno Bueno
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How Much Pie?
Questions: What is your Impression Share 
percentage?

Tip: Chase 100%.  You won’t accomplish 
this, but it should always be your goal.
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Adwords Access?
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http://bit.ly/sem-questions





Share an important takeaway you received 
from this session using hashtag #DD20
for a chance to win an iPad

Contact Info

Full Name: Shaun Raines

Company: 

Job Title: VP of BizDev

Email: shaun@dealeron.com


