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SEND 1N YOUR QUESTIONS

= [If you have questions during the presentation,

= B

R e please submit them using the “Questions” feature

‘:Ej (=] Sudio

— @ Use Telephon®

@ Audio e \ Use Mic & Speakers
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AFTER TRE SHOW

After the webinar, please fill out our short survey
and let us know what YOU thought of today's presentation!
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WEBSITES+SEO+SEM * Over one-third of business professionals say they can't go 10
« It takes the average person 90 minutes to minutes without responding to a text.
respond to email, but only 90 seconds to
respond to a text message. e %ﬁ% 0 E‘@%?%@%@ who are sent text messages convert at a rate

higher than those who are not sent any text messages.

« Response rates from text are 209%
higher than those from phone calls.

Over 80% of people use text messaging for business, and 15%
said that more than half their messages are for business

« The activities people with text capabilities purposes.
would most prefer to do via text are: - B 5.
check order status (38%) schedule or * 44% of consumers with texting capabilities would prefer to
change appointments (32%) and make or oress a button to initiate a text conversation immediately,
confirm reservations (31%) rather than waiting on hold to speak with an agent.

A 2012 study found that text was the « Texts have a 45% average response rate.
highest rated contact method for customer | | |
satisfaction out of all other customer * 91% of people who text prefer it over voicemall
communication channels. Text earned 90 _ ;
out of 100 points, while phone earned 77 * 89% of consumers want to use messaging to communicate
out of 100 and Facebook earned 66. with businesses

Warren
AUTO GROUP
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* Think about this
opportunity: People
texting your dealershi S R
I . ? ) % VDP Lead Generation
with %@%gﬁé@ﬁg and ?@@ | i : « Specific Inventory Inquiries
@E@% %@% to E@%?@@ ina ANy s Price & Financing Information
timely and effective
. . Service Advisors
%@@%ﬁq %%@E 3 m@g? , ), Appointment Scheduling
ga%s%%?mg %E@&ﬁ h&%ﬁ%ﬁg to : « Appointment Confirmation
: : ey, - Maintenance Notifications
wait on the pl
getting th
and waiting foracall b

lick-2-Text
Dealership Website
Google AdWords
Google MyBusiness
Social Media
Programmatic Banners
Organic Search Results

Lead Generation Auto Answer
Scheduling Test Drives

Text Driven Promotion Auto Reply
Conversational Intelligence

* Agents can handle i p
on the phone at a time b
up to 10 messagin

% s Part Request

conversations at a time! — A e _ Y Part Status Updates
— ™ Tl : « Part Ready Pick Up
Vehicle Warning Light
Question

Parts Department

, AUTO GROUP
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This is the most important
slide in this presentation!

Business Number Message

EDLC - Service Sorry. | can't talk

- - - - - — - Last Sundsy at
EDC - Sales Sorry, forget about, | am going be there, MNorth Dade. Octavic_Santos o

9:00 P

¢ Text-enabling landlines is _ e o e e
the fastest way to increase
sales an

PERICD

EDC - Ssles Sorry, | can't talk right nowe. EBDC Sale=

ECQC - Sales Sorry, | can't calk right now. BOC Sale=

Audi BDC Mai i I'm =zorry, but ironically enocugh Awdi Gainesville just called me and =&t up an app... BDC Ssle=s

EDC - Sales Sorry. | can't talk right nowe. EBDC Sale=
FLEX Infiniti Sorry, | can't talk right nowe. Marisol_Aguirre

ECQC - Sales Sorry, | can't make ic today. Octavio_Sanoos

%m 13 =451 EDC - Zales Sorry. can'talk L naw. EDMC Ssles

053423797 BEOC - Sales Saorry. | can'ttalk T o BEOC Sales=

sell ¢

T2T0O2E528 ECQC - Sales Sorry, | can'tzalk T o BOC Sale=

hey do not know the
number you are calling

613060778 EDC - Sales Sorry,. lcan'tzalk T nows. BDC Zale=

from.

(3
\,\'\iv‘ [\

613060772 D - Sales Sorry. lcan'tealk T now. EBDC Sale=

BeO75AT7TE i0HC - Servics Sorry. | can'talk T o, BDC Service

VY

Who is this?”

EDC Zales

EDC Zales

Warren
AUTO GROUP




#DEALERONWERDY

Text with Roger Dean Chevrolet Sales! To Start, Press Send.

125 06/23/18 12:43:34
Sent inquiry on a Corvette this am and haven't received a response

rcli 06/23/18 12:51:29

a
Conversational Messaging E
@ | apologize

Did you send it through our Dealership website or outside source

@ ‘ ardi 06/23/18 12:52:15
Hello my name is Lisa | would be happy to help you

[:Zf New
@ Isa il 06/23/18 12:52:57
Closed Conversation #255795 by Lisa Leonardi

GROUP OWNER COMPANY NUMBER

" )

Conversation & Notes ‘ le Use
CLOSED AGENT OWNER

Can't talk, text me.
Through the website

My apologies | will be happy to help you with your inquiry

Alessandra_Testa 06/25/2018 07:0Z PM
@ Jamar, we were calling you about your interest on the 2018 Infiniti Q60 Coupe with Warren Henry Infiniti.

se holder, cash fit pick up July 5th

Interested in this corvette A plan and current GM lea

.

Let me ask you this.. Im looking tO be in the in the 450-500 range for my monthly payment for the Q&0
Ly 9 m 7

BALES BERNIEL SUMAS A DRAIAET WIIT SRR e
“er " )

red sport

Warren Henry

AUTO GROUP
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Conversational Marketing & Engagement Data

o This data comes from DriveCentric

« Totaling 77% engagement across +40K leads, 58% of 0 stores with 40,000+ leads over a 6 month period

10 Toyota stores engagement came directly from
SMS

* They also maintained:

e 3:f Textto Email
« 74 Textto Phone
* 63% > 1 Text

* 55% More conversion than Phone/Email 77% Engagement

* We have officially entered into Conversational
Marketing

Warren
AUTO GROUP
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- a (@ NNECTORS

Conversion elements need to be installed at all

customer touch points » The Original Click-2-Text Technology (Patent Pending)
* One-Click Engagement Call to Action

Consider integration into your phone system » Native Google Analytics Integration - No additional code needed!
» Integrate with all digital media campaigns and strategies

ole would rather text a business instead » Measure ROI with Conversational Engagement metrics

of leaving a voicemail

Event Marketing with SMS drives 3X conversion

rates for RSVPs and special offers ,
@ —
Don't wait for people to call you back. Customers 2

are texting you everyday, you just don't know it!

CK T-.‘,‘:- T acer

Warren
AUTO GROUP
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* Do you think it makes YOUR VACATION CERTIFICATE
: ENTITLES YOU TO: _ |
sense %@ gg% SOMmeone S.davs/4-nightsal:::::rsy‘.g'!:;ltaResoninMcxko TES1_ DRIVE THIS q v : s Purchaso Requ"cd

ho purchased a $50K car e W A v sﬁ GET z(\: govxgx%%&nw _ i
from you 103 off an oil R gu 2ot r— ':,v_—: e e _--x%
change? K

TEST DRIVE THIS
& GET A COMPLIMENTARY'

MEXICO VACATION

No Purchase chuired

e [ts time to build value with
our offerings in
automotive.

We all know there is a
paradigm shift towards a—
periential marketing | | ()
pecially with the — - miPR il ‘~' e/ Jas?nTr?mblay %
Millennial mindset Q2 TR I
entering the market!

&¢ Two Weeks, 212 Test Drives and 32 Units sold. The
Vacation Incentive Program driven through digital
advertising and text has been our best digital

5 - - e T s o — promotion ever! **
o Messaging is the conduit ® O

to increased @@@%ﬁ%%é@%

igital
/ Warren
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CONSUMER INITIATED

* No Opt-In Needed
* Generally Informational
* Contiguous Conversation Topic

EXAMPLES

Dealership Website
Digital Advertising
Traditional Advertising
Inbound Promotions

BUSINESS INITIATED

Simple Device Opt-In
Express Written Consent

Wet Signatur}e or e-Signature

‘N\(.., AT 10,
9}.\' ‘1(5.
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&
&
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USA

EXAMPLES

Outbound Informational
Outbound Marketing
Bulk Advertising (Text Blast)

FVEALERONWERBY

The most controversial slide in this
deck

The first step to understanding TCPA is
clearing up Conversational/Information
messaging different from
Marketing/Advertising messaging

P2P (person to person) is the best shield
for this. P2P- generally describes the
low-volume exchange of wireless

messages between end users. (FCC).

For purposes of these Principles and
Best Practices, the concept of
consistent with typical human operation
defines P2P traffic to distinguish P2P
from A2P traffic

Warren
AUTO GROUP
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D

* This slide is for the vendors and people
ruining m%%gmg %@g m%@m@%s% with their

Opt-in and Opt-Out

@%EW@E‘%@

Traffic Volume

Program Review Process

* And yes, you just read the above correctly.

Recommended Usage

* The problem is that no one is explaining all
%%%@ different types of messaging.

Typical Scenarios

* Furthermore, the law %égmg are missing this
understanding as well. Well, at least the ones
in the Automotive Arena.

you can see how you DO NOT need an
%mé@ for @@mﬁ%%@%é@mé messaging. This is
he CTI Ai FFC %ﬁ?@%%@ paper. You

Warren Henry
AUTO GROUP




DEALERON EVEALERONVEDD)

WEBSITES+SEO+SEM

 This is why you ARE NOT texting at your
dealership today

Throughput

* Nearly all of these CRMs, Chat
“text” p

oroviders,
roviders, are using ALP systems to
administer messaging.

Volume

* [f you want to do Marketing/promotional
messaging you NEED an opt-in. Advertising is
considered sending the same message to
more than one person from the same Balance
nRUMber.

Unique Reciplenis

Warren
AUTO GROUP
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« This is one way to manage a safe
and effective TCPA safe

environment for Messaging <CC & TCPA Compliance and Protectio,,
« This environment is predicated on
- - Customer Journey -
a P2P system!! S
Text Enable
Conversational . n \ nitiate fext
* This is the problem with using C gl B Click-2-Text
: - -. N s feiana: | gt Embedded in All Digital
managed services like chat N chor \imﬁx;e; e Chnse

providers and “fake texting”
providers.

« Just think about it, can you text
back to a client from any of your
chats/Texts from a chat provider?

/_" - e -
CC& Tcpa Compliance and protectio®

* They opt-in EVERYONE because
they are A2P and don't
understand P2P messaging

Warren
AUTO GROUP




DEALERON EVERLERONWEDDY

WEBSITES+SEO+SEM

P V) -2
2 A
2

4 =
%o,

Warren
AUTO GROUP



https://www.theconnectionsgroup.com/new-page.html
https://www.theconnectionsgroup.com/new-page.html
https://www.theconnectionsgroup.com/new-page.html

DEALERON EVEALERONWEDDY

WEBSITES+SEO+SEM

Walk up to every salesman in the showroom and ask “Have you
texted any of your customers in the last 24 hours?”

When you realize that you are already texting at your dealership

immediately begin research into putting into policy a “messaging’

P

clause into your employee handbook

* Find out where the texting conversations are organically taking
place and implement a conversation platform to sup
business needs of today

Warren Henry
AUTO GROUP
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0&A: ASK OUR EXPERT
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Be the first to answer the

@DealerOn (o)
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giveaway question correctly

1e prizel

win this awesonmn g
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internet & E-Commerce
Warren Henry Automotive Group

954-919-3550
peterguinoneslegn

nall.com

Warren
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sl AUTO GROUP

¥ e: lanaRaggio



http://tcgi.co/texting
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After the webinar, please fill out our short survey
and let us know what YOU thought of today's presentation!
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