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SEND IN YOUR QUESTIONS

= [f you have questions during the presentation,

#VEALERONWERSDY

T '“ please submit them using the “Questions” feature

‘:E’j (=] \uudm

= C L.\ .2 Telephon®

(=} | pudio Mode: ~ Use Mic & Speakers

d at the end of the webinar

led wel be emailed to you
E@é a@% be posted
DealerOn.com/webinar as an On-Demand Webi

wet}mar NOW
ebinar ID: TT8-B34
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#VEALEROAWERDY

PRIZE ALERT

After the presentation, be the first to answer
the giveaway question correctly to win this awesome pri
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AFTER THE Show

After the webinar, please fill out our short survey
and let us know what YOU thought of today’s presentation!
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About Waze

XYz

waze.com/business ® waze|LOCAL
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About Waze

World's largest community-based
navigation app with 100M+ active users

O A Google company

Our mission: Outsmarting 7 5Mi = 22Min
traffic, together.

waze.com/business ® waze|LOCAL




Community
-based
Reporting

50M+ Reports per Month
500k+ Community Volunteers

Hidden
Visible

Heavy
Standstill

On Road
On Shoulder -«
Weather

000 0 ATRT =

‘.\ 25 METERS Steenland 295

Police Traffic Jam

Problem

Major
Minor
Accident
Gas Prices
* Speed
Red Light
Fake

Camera
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Forbes

Top 50 Brands

October 19, 2017
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Source: Prophet Brand Relevance Index™
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Wazers drive

6+ BILLION

MILES PER MONTH

..or roughly 64X the total length
pbetween the Earth and the Sun

WAZE DATA US DEC 2017 | Bureau of Transportation Statistics, US Department of Transportation O Waze|LOCAL




Why Waze for
auto retail?

Connecting dealerships to drivers

waze.com/business ® waze|LOCAL




Why Waze matters

40°

of Wazers are looking
to buy a car in the
next 12 months




Wazer dealership visits during the decision-
mMaking process

] | | 14.9%
2 | | 19.6%
i} I | 8.8%
2 Or more | | 21.4%

0 10 20 30 40%




Every 5 minutes, 73 navigations occur to a car dealership venue on Waze in the U.S

73 navigations

L Waze|LOCAL




DRIVE TO DEALERSHIPS
Waze and Fixed Operations
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Reach drivers at the right time

REACH DRIVERS HERE INSTEAD OF HERE

L Waze|LOCAL




Every 5 minutes, 67 navigations occur to a car service venue on Waze in the U.S

67 navigations

L Waze|LOCAL




What is the opportunity?

12"

of Wazers get their
car serviced 3-5 times
annually

L Waze|LOCAL




90 million car services per year

L Waze|LOCAL




Where do they go?

39°

go to dealerships for
their car maintenance

L Waze|LOCAL




Waze Locdal

Ad Offering

waze.com/business ® waze|LOCAL




NIS

SAN

r‘ 250 ft Main St.

401 Portrero, San Francisco

Nissan of Truro

This month only, Lease
a 2017 Sentra for only
$38/wk




DRIVERS

OOH/

MOBILE . BILLBOARDS
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Reach drivers near
your business.

In the US, nearly % of the Waze
users you reach through ads
live within 6 miles of your
business.

Source: Waze Internal Study (H22017) on 9K+
US small and medium advertisers.

Your business

6 miles

Wdadze users

L Waze|LOCAL
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PINS

Educate and remind drivers of
places near their drive, building
location awareness

Waze Formats

1661 Foxworthy Avenue, San Jose

Retro Fitness
m\ Walk-In Special: Join Today

= PR

¥, and Pay $0 for Enrolimentl!

TAKEOVERS

Reach users on-the-go by
messaging drivers who are
stopped for 3+ seconds

Gym & Cancel

Retro Fithess Ad

1661 Foxworthy Avenue, San Jose

G
o
0.4
@ Fit Republic e
Meridian Ave, San Jose

away

0.8
miles
away

24 Hour Fitness
Hillsdale Ave, San Jose

More results for Gym

I

N D e el A —tl — S—

SEARCH

Remain top of mind to users
searching with high intent to
navigate to certain category

Alelinlicinlul 18l




3 Km

r Springfield Ave - to
East Brooklyn

Branded PIn

Location awadreness of your
nearby store.

[
| MRVING
V
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20.4% more
monthly
navigations

Impact of Waze Local

In the US, SMBs already on the Waze map
saw 20.4% more monthly navigations
when they started advertising

with Waze Local. VTS

Source: On average. Waze Internal Study (H22017) on 14K+ US advertisers.

L Waze|LOCAL




Zero-Speed
Takeover

A digital billboard, reaching
drivers when their attention is

highest

(‘ 250 ft Mai

3 Autumn Ridge Rd

FIAT OF NEW FAIRFIELD

Stop by and test drive the
new Fiat 124 Spider today!

& Waze|LOCAL




A TAKEOVER SERVES

when a user’s route overlaps with the
radius of a brand location

Retro Fitness

%\ Walk-In Special: Join Today

‘ #7£nead and Pay $0 for Enroliment!

=4

Drive There
£ waze|LOCAL




‘Drive There User Flow | Zero Speed Takeover

1661 Foxworthy Avenue, San Jose

Retro Fitness
m\ Walk-In Special: Join Today

= P

¥ and Pay $0 for Enroliment!

D alin me. ¢

. Good afterncon

Zero-Speed Takeover

o

" 2 % lr—{\
"7 Favorite S : see

Retro Fitness

1661 Foxworthy Avenue, San Jose
3.5 km away

Walk-In Special: Join
' Retio Today and Pay $0 for
b)) Enrollment!

Later

Pre-Navigation
Screen
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Navigation
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Promoted
Search

Show your business at the top of
seadrch results.

\ Flat of New Fairfield

3 Autumn Ridge Road,

New Fairfield, CT 06812

Search Result 1

a - o ° \ - )
NACOress

Search Result 2

ACiEess

L Waze|LOCAL




ACURA
Southern CA

BUSINESS GOALS

Encourage drivers to visit
dealerships to test drive the new
Acura MDX.

RESULTS*

43M impressions

10K navigations

2.12% Pin Navigate Rate
/K Search Clicks

*Five month timeframe

1717 Santa Monica Blvd., Santa M..

@ OPEN

L Waze|LOCAL




900 Motors Industrial Way, Atlanta © OoPeN

| o m Nalley Nissan of Atlanta

W& Complete Service Package
$39.95* Includes Oil
smmmes  Change & Tire Rotation.

Nalley Nissan of Atlanta

MARKETING OBJECTIVE

Encourage drivers to visit dealership for an

oil change

RESULTS

870,000 Drivers reached

569 Navigations to the dealership
Average of 6 Navs/day

*Three month timeframe

L Waze|LOCAL




Ads that work.

In the US, drivers who see your ad on
Waze are more likely to remember
your brand. On average we see an
82% uplift in successful brand recall
campaigns.

Source: Waze Internal Study (2017) on 800+ ad campaigns.

Brand recall

NON EXPOSED

EXPOSED

L Waze|LOCAL




Ads that work.

In the US, drivers who see your ad

on Waze are more likely to navigate
to your location. On average we see d
35% uplift in navigations.

Source: Waze Internal Study (2017) on 1.2K+ US Waze
ad campaigns.

Navigation Uplift

NON EXPOSED

EXPOSED

L Waze|LOCAL




Key Takeaways

1. Billboards with a Digital Backbone

2. Waze covers an important gap in the path to
purchase by capturing 100% drivers

3. Increase foot-traffic to your local businesses

L Waze|LOCAL
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https://www.digitaltrends.com/mobile/google-waze-local-advertising/
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http://www.waze.com/business
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AFTER THE Show

After the webinar, please fill out our short survey @
and let us know what YOU thought of today’s presentation!
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