
____________________________________________ 
 

Twitter Strategies  
that Sell More Cars! 
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About DealerOn 
§ Digital Dealer Website Excellence Award Overall Winner  

ü An Unprecedented 6 Years In A Row!   

§ DrivingSales Top Rated Website Provider 2011 thru 2017 

§ Three time AWA award winner  

§ Google AdWords Certified Partner 

§ More Dataium Monthly ASI Winners than all others 
combined 

 
§ DealerOn’s website customers have an average 

documented lead increase of 200% 





@DealerOn 
@ElianaRaggio 
@CRumminger 

Say Hello To… 

Chad Rumminger 

 

Senior National Sales Manager  
and Automotive Lead for Twitter 
 
@CRumminger 



§  If you have questions during the presentation, please 
submit them using the “Questions” feature  

§  Questions will be answered at the end of the webinar 

§  A link to the recorded webinar will be emailed to you 
within 24 hours and will also be posted on 
DealerOn.com/webinar as an On-Demand Webinar 



After the presentation, be the first to answer  
the giveaway question correctly to win this awesome prize! 



After the webinar, please fill out our short survey  
and let us know what YOU thought of today’s presentation! 



@DealerOn 
@ElianaRaggio 
@CRumminger 

Tweet Much? 

@Dealeron 

@ElianaRaggio 

#dealeronwebby 

@CRumminger 
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Clickable links to offer ages

Geo Targeted
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Website Cards:
Clickable links to offer ages

Geo Targeted
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SUGGESTED RESOURCES 
* ads.twitter.com   (Ads Dashboard) 
 
 
* business.twitter.com    (Small Business Information) 
 
 
* blog.twitter.com/marketing    (Marketing Case Studies – Auto) 
 
 
* www.v12data.com/blog/10-social-media-strategies-car-dealerships/ 



@DealerOn 
@ElianaRaggio 
@CRumminger 

ACTION ITEMS 
* Commit to the power of Twitter for Customer Service and 
Consumer Marketing 
 
 
* What does your content calendar look like?  New vehicles?  
Service Department?  Celebrate New Buyers?  Local Events? 
 
 
* Define your consumers – organic and paid 
 
 
* Test Twitter ads with defined objectives – site action, engagment, 
leads 
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Be the first to answer the giveaway question correctly  
to win this awesome prize! 
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Today’s Expert 

Chad Rumminger 

 

Senior National Sales Manager  
and Automotive Lead for Twitter 
 
@CRumminger 



After the webinar, please fill out our short survey  
and let us know what YOU thought of today’s presentation! 





Thursday, Feb. 1       12pm EST / 9am PST
____________________________________________ 

 

Key Conquest Email Strategies that 
Boost Fixed Ops & Sales 

____________________________________________ 

Peter “Web Doc” Martin 
President at Cactus Sky Communications 


